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MOTIVATION

"The‘Gangnam style’is such an interesting phenomenon. This is part of their economic
strategy. They want to be the producer of the most popular cultural products in the
CI:(EEII; world, and PSY is just an example of it. There's a degree of irony there that didn't used
AND to exist 20 years ago in Korean musical productions. It's an indication of their
GANGNAM T
STYLE aspirations.

-8, M|Al2H =Y (Wall Street Journal)
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MOTIVATION
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MOTIVATION
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MOTIVATION
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PRIOR RESEARCH
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RESEARCH QUESTION

2o
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RESEARCH QUESTION
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RESEARCH METHOD

Alg| A Zak 0| 2(Social Network Theory)
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ANALYSIS

S.M.ENTERTAINMENT

ENTERTAINMENT

ENTERTAINMENT

LEADER IN ENTERTAINMENT
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ANALYSIS
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ANALYSIS

_Swn_

S.M.ENTERTAINMENT

Sparse network

with isolated subgroups

ENTERTAINMENT

Multi-hub network

of singer-songwriter

ENTERTAINMENT

LEADER IN ENTERTAINMENT

Hierarchical network

with dominant hub
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ANALYSIS
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ANALYSIS

S..TERTAIT ENTERTAINMENT

ENTERTA INMENT LEADER IN ENTERTAINMENT
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ANALYSIS

SM ENTERTAINMENT

Song Producer
SNSD - Gee ETRIBE
SNSD - Run Devil Run Busbee
SNSD - Mr. Taxi Scott Mann
Shinee - Lucifer Ryan Jhun

Shinee - Ring Ding Dong
Shinee - Sherlock
Super Junior - Sorry Sorry
Super Junior - Mr. Simple
F(x) - NU ABO

F(x) - Pinocchio

Yoo Young-jin
Kenzie
Yoo Young-jin
Yoo Young-jin
Cutfather

Alex Cantrall
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ANALYSIS

YG ENTERTAINMENT

Song Producer
Big Bang - { &/ & G-Dragon
Big Bang - 5} 25| G-Dragon
Big Bang - Monster G-Dragon
2NE1 - Fire Teddy
2NE1 - I don't care Teddy
) : HtE -Youand|l Teddy
“Qa| 7k x| DLt GD &T.0.P.- High High G-Dragon, Teddy
2| - Insomnia 2|, Craig David
PSY - Gangnam Style PSY
PSY - Gentleman PSY
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ANALYSIS

JYP ENTERTAINMENT

Song Producer

HIZXIH - Honey JYP

HIX|2 - A Q14| JYP

GOD - 7 &I & JYp

Rain - It's Raining JYP

2PM- 1074 2t& 0 10 JYP

"y 7} x| T Cp 2PM - Hands up JYpP STILL 02:005%

Wondergirls - Tell me JYP

Wondergirls - Nobody JYP

Wondergirls - So hot JYP

Miss.A - Bad Girl, Good Girl JYP
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IMPLICATIONS

XFo| A (Creativity)

- O[O|C|OjE EETHYHOR A B2 AH A7 52 (Amabile, 1988).
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IMPLICATIONS

S.M.ENTERTAINMENT

Al2] A3k 3L X (Network structure)

(1) SM Entertainment: Sparse network
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- Isolated subgroup= €5} 7|
KA1t OFO|C| 02| Lt E & &
7|80 2 9|4 S 7l (Lee, Fang, and

Shilling, 2010).
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IMPLICATIONS

ENTERTAINMENT

Al2] A3k 3L X (Network structure)

(2) YG Entertainment: Multi-hub network

- Singer-song writer =& | Multi-hub= X|
Al OFOIC| O Q| Y2 FXAIE L SA|

Ol 22X 22 X| 4|1} OtO|T|Of ZHLhAE

(Cao, Maruping and Takeuchi, 2006).

Multi-hub network

of singer-songwriter
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IMPLICATIONS

" ENTERTAINMENT
Alg| A A 1 X (Network structure) LEADER IN ENTERTAINMENT

(3) JYP Entertainment: Hierarchical network

- Network hub2| Al M O| L{ & H|CHSH &
4%, Z& LfF2o| X| A1} OFO[C|0{ o] &
Sl

o LIPS ISAIZ 980l 3

STE|0f X A=2 oldut S

P

Hierarchical network

with dominant hub
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CONCLUSION
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THANK YOU FOR LISTENING.




