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MZ& dgst 3 A2 HASEZM, st= H0IH S48 42 StHE 2a6t] &Y
CIOIE2tel HAAHE Z3tstCh. DAz, &g S4 0150 st dgstd Mol =5
A AN HEs HAMEezZM A7 A2 X (gap)ES HEG RESstC.
2. HEX Hi&
2.1 &AL
Ale JIg &2, XA 29, QAIZ2E S Ose 2 830 28 g2 0IXIH, 1 o
=20 8x &&= FHMOICH. Sl &Y SHEUHM Al Jl=2 EZ20| 253 SaEol W
ct, OIE S &2 OloHotl BN 2AFUHM oiAst)| I8 Ctakst ARS0| ML D
QAUCH. OlHdst A== AlJF J1g80l OIXle &2 E456t10, EH 0170 st M= of
Z2 Y8otE MAIStE Ol JIx ez &0, <E DUHM B9sHM GEL0 Jses Al =
d 43 ARE H2|oHALH.
Author | Methodology Features Key Findings
Gupta Focus on Al in Al enables personalization
etpal Editorial + Text marketing, ethics, but raises trust and
(20255 mining (word cloud) | cross-border regulation issues (e.g.,
campaigns bias, explainability)
Dogr u& Al in supply chain, Al adoption offers value in
Keskin Literature review, retail, healthcare: OM but faces trust,
(2020) case—based trust, digital twin, implementation, and
blockchain accountability challenges
Parame . . Al, ML, DL, Al applications in finance
sha ng%?éug?u;%;?ﬂ * blockchain in are expanding; clear
et al. (VOSv i ewer ) 9 finance; ChatGPT, clustering by function
(2024) RPA, fraud detection (risk, fraud, trading)
Ruiz-R . . Al in Rapid growth in Al research;
eal gég:;ngtLé?ng business/economics; cross—disciplinary themes;
et al. VOSV i ewer 11 thematic clusters; key topics include DSS, NLP,
(2021) Scopus & WoSdata ethics, SCM
1,024 articles Al research in
Yang Bibliometric (1966-2020) ; business/economics surged
et al. | analysis (WoS, keyword clusters; after 2017; concentrated in
(2024) | VOSviewer) author, journal, OR journals; theory gap;
country analysis low col laboration
<KH D> d™ AR
Gupta et al. (2025)2 Al JI=0| OHAHE A2 HFAIII= = £HoZ 2E4Mcs &
a2 XYoL, 0 H72= AlJE AHIAH AEEH JdE2 MSctL OHHE &§84d42 =0l
T2 2N, S5l =82 =2 OHAHE M= 8l D22 A SAW JIdgS 2Xx




Rl
Ok

i)

3

=+ S U

ctOIHH AL, A

Zcl, 2

it Old8t Jl= ¢€&0l Clole

otALt.

ol

ol
Rr

Al
IH

un

OFOl A 2 Al

2t

Dogru & Keskin(2020)2 292

Z AIDF AW HIEAUA 230 0l

o
o
[
ol
00
30
J
™3

=zcl, AHTA Hx

MHIA 20 JI6E 3 SAI0, G0l

®l

Rr

e}

oI

0l

(2024)

Paramesha et al.

AMHI

Lo

ul
o
™

o)

sSl=
=2 O

VOSviewer E

ols=2

g =AM

A

Ju

A2

b

g
=

=R

ot AL,

HIAH =

=
=

1

=
=

Z 0k Al

OFOil A

8 MHIADE &86tn

X&,

ot QA ZEHE

[
- o

H M2

0

==
=]

oI
0o
o3

1966E £ & 2020 Dt K|

o
[—

(2024)

Yang et al.

)]

ol
30
R0

=

U

A =
= S

HOIH A+ =HOt Il

=

It Al

&l

oLk, Of

=
o

St

Jb 2017&@ 0l =356

e

11
o

Haldd, &

Kl

KIr

ol s 2l

ol
o0

o
Al D10l

1990E & 2019E Dt X

o
j—

(2021)

Ruiz—Real et al.

e}

It

ulo

-

9]

|I—I
A

s X

)l EEE UAS

=
=)

A0, G X

Sl
=

-~ RO

uir

[

)]

_n

00 O
s 83

2E Jt

s S90A AlS

o)

all

i
&l

. 10

Xl

[}
xr
It

0l
RI
KI0
<

u

00
Rr
B
%0
Jo

ur

[0

0K
JJ

1)

[
I+

dedut O

= UCH.

ol
ol
o

ol

04 (Gupta et al., 2025; Dogru & Keskin, 2020; Paramesha

AFHHIGIA LIEHLEE

Jo

J

(W)
u

., 2024),
(Ruiz-Real et al.,

- FHNE

et al

ool

2024) .
S0l A

2021; Yang et al.,

EU=Z

=
=

0l

b,

1o
aJ

KJ
ol
M0

o1
5

Z2HkEl

[
[

- EHAECZMN JIE

Bl

W)
Tl

10

&l



3.1 BERTopic 214

= HAA0AE &2 BIAE HOIHE SHECZ Z=Hlstoto | of
BERTopic(Bidirectional Encoder Representations for Topic modeling)S &
BERTopic2 %2 M EY ZEE Z20HAM ==&= HIAE stz JIg JIgez, 24 ¢
He, & =4, 2, Dl o ERE F£9 U 9AHZ2 RAHEC(Kim et al.,
2024). H BHM HHNAME AME SS5E
Ol dHZ2 AWLSCH. 0lF 0 LDXE HHEES UMAP(Unified Manifold Approximation
and Projection)g Sol M2 FALHMH, 0 FHAE YHE J|pte=z
HDBSCAN(Hierarchical Density-Based Spatial Clustering of Applications with Noise)=

HEZolo 20IHE RAEES JIE22 EM 285 d4ett.

2t 2O HH IIYMEE =& MM A4S 9 2XE2 MM LSXI2A2 XO0IE BHHSH
= c-TF-IDF(class-based Term Frequency-Inverse Document Frequency) &Aooz FEE(},
Ol 2t 280l WXEs =HE 2CF H&otn did Jissidl HEsiots O Jl0dotH, JIE
LDA(Latent Dirichlet Allocation)et 22 HSH E4 A0 Hiah TS 22 A& 2 It
SCH HM, 2M 28 FUE 90| RAMEES HE BIEGIEZ2 sAl &8 Jlgr L2000
st €4 =£0| JtsotCt. M, Cst 2012 222 2AHMNE KRASHH HES L.
A, etsE 24 dHiEn 28 2RI KAZHEZ MAFE ofd L AI2S S S0|okCh.
((tetM BERTopicE U+~ HIZE EAE OIOIHMN WHME S&E 20l #X2E IHY6t,
FHE o7 S8 HAZELZ 24Acte O Hgst 222 otelth, 2 H70M= ol E
DEES S MY BIAE OOIEHN 22 HE6tH Al 23 =M #XE F&ot1, 0l
Bl ZASCEZMN A7 SHMES XS AKX SHACE
3.2 I|19E S&E8# (cooccurrence) UERI =4

IAE S8 UESR 24 (Keyword Co-occurrence Network Analysis, KCN)2 ®IAE
= 8= 28 W =2 0 219 2HE AMAA - 2ZZO=2 MAGH)| |8t MXI 24 Dl
HOICH. 0 #ege 2 II/FAEE LE(hde)z, 2 A UWHUHAHY SA =
(co-occurrence) BIEE S Xl(edge)E 2t=F6tH UIERID EHEHZ HESSICH 018 Soll Al
2 D RN SANHEE SUFOZ GME £ QUCH0zek et al., 2023). Sdl II/FE
HER/KIE Sl E8 FHa S84, 03 L&, SdAH 72X 82 T8¢ = UASH
P 20tS A 0|4 L offl F=H 28 ASHES HEHCZ Oldict= O SE0otCh.

2 937 = BERTopic JIEF E& QU AU LH TEE IS &2 80610, 2 &
o S JI/E 2t S5 X E UHESRZA Sz Ao, Ol 8SHC A
Bt JIR}E B=S &AW e, EY 49 RAXstE 20l WERIAE F4stti= FOl



N XMHEds b, 2 242 Sl iy JI/FE 249 XA 2AAHE Wotl, S8E 2
A2 JIBe2 2 UERD W S II/REE o, JI/E SHAHS LEE2 A2
ZEE AASIECZM MM =M 222 X=X EXS Oloiot At oL

2 HR0AM=E HdISH ArEH Al 2H AR F=HE Hlw - 24560 /ol & JHel
AQIEH EAE [HIOIEHAES =&oIUCH. R, st= OIOIE (Academia Dataset)= HYsh =2
OfSl HE MY =02 FTh00 Z&E 1289 =2 MY =2

=l " = J|=(Technology) &g ¥
HESIRCH. 210 "Il MY 228 FI|2] AIXNE 22

ProceedingsE =Jt& XE&

HO

st ot Z 26,0862 = SEStACH. =M, &S OOlH

(Industry Dataset)= Ol=2 HEXAQ Il &Y SA ALOIEQ! The Verge2t TechCrunchdi|
A AL JHEI22I0 aiHEdt= 7,719212 JIAL IOIEHE =& otRUCt.

st= HOIHE =24 NS, MXA, =25, A&, 919, M€Y L AIOIEY SO HEH

OIHE =Z&GtRULL. &Y OO0IH= JIAL M=, 22, II/ME, HAIY, AOIEY S99 HE

CIOIEHE E&5ICH CIoIeH =& J12t2 20209 1€2H 20254 5ENX2 HEoHULCH

0l JI2t= #Ue o= LIXIE H&0l 223 2 (Adadi

4
et al., 2022; World Economic Forum, 2021
HIOIE =&2 Seleniumdt BeautifulSoup=
=8 & SIAEE= BERTopic 222 22 <
SHHOUH M= title, abstract, keywords Z&
L. OIF Al i ZEE otLt2 text £ 4ottt A
H ¥ FA3 HHUAHA=E A2X , = , 280 HAH 2 AMA
of =O0IZ2E MAHGHRULE. 0lHe MKl Z2H4=2 MAE M SAEE= BERTopic

2 HolHz E2&ULCt.
&M &= OOIHO BERTopicE HEsH 21 T 10012 ETH0l ==&
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Keywords Analysis

Management Data

Academia Paper Preprocessing ‘ TE-IDE

2020-2025 ¢

Selected 12 qurnals from FT50 Al Academia

+AoM Proceefiings Topic Extraction Dataset Eee\fxz::

(BERTopic) Analysis
Identify ) ExtTrithion
————» Al Topic (BERTopic) ChatGpt
Documents Filtering Keywords T N Identify Research
- Gaps
Toni Human
opic ¢
— Extraction coding
(BERTopic) Topic Comparison
-
Keyword
Al Industry Data o Allndustry: || | ’\A‘itavw‘;c;::
News Preprocessing Dataset
2020-2025 ‘ » TF-IDF
{abou A ecmatogy)
<1E’,I 1> Cﬂ? I-le.
OLRACH. BIEANME FT50 MY = Jl=(Technology) 28 Z0| Z&E 12829 =
MY 1t Academy of Management ProceedingsE, At HUH M= Al Dl &2d JiH N2 E 29
ot= 01=2 Jl= O0ICIH AtOIEQ! The Verge2 TechCrunchE & &G0 CIOIHE &G
Ct

=M, =&& OOoIE0 CHoll Z2=gt Xcl, 28 S&, =80 MAH S &2 &l b
2 Nzl =, BERTopic &S <8 HOIEHAS *=6tUL.

AW, st= OIOIEHA CHol A= BERTopic =4 Z21 E=& Al EE 2& JIRAESE DI
Brog MM s= OOIEHANAM Al 28 =22 MEMGINH =S =4 HatQl 1,27282 =
22 dEotULH

ST, = OIOIEH2 &Y OIOIHE 22 BERTopic2Z2 48 =, &5 ETYE @
JIMEE HIELZ JI/E Z£8 UERIAE F4otA. 012 S 4 II/FE, EF 2
AEE A, =H SHAHL YEE S MUFLZE ZAGIRULCH. FIIECS=Z At &
H 222l A8 TF-I0F 242 Soll, 2f SA0UAM Al 2& =X HEH BHalst=XE
Al S50 ek 126U CH

CHAE R, 2S0AM E== EH2 ChatGPTE &8st JIHA =) 2% O0l=, A0 &
8 sAgez B U= HESot) S0t =S Jteldel +XE FEoHRUL.

OLXIZe 2, Oldst Hlw 24S JIBe2 MYHM=s 2ol =2%L BESHUHAE
AUHECZE 2HE HUL OI&GHH THENHE Al 28 F=HE T=otUlt. £8, OIS =Mt
gfe Ol IS ol? 8822 &Y IJIseil 2XHCZ HEORUL.



BERTopic =4 A1, ALAHL SHH Z200MH = 20042 =8 EZ0| E=5Z/UALH. 2 &
Ziol ctele oYy =Moo ZeEE =8 dEg A J/AEE It 20IE 758 F,
AR SHAaES Soll 2E NEERUCEH. 0 UHHUH M= ChatGPT JIEHS] LIM(CHRR ¢ 2
d) 28 2% AFRXC =5 DY (human coding)2 a5, IIFES TE0l LEIUW=
FHE 20 ZLUGHH AEotLH

AAAHC AR 100 EEES MAE Al, 24 QA Usst &7, MMM ZHE S A
HE 2 MblAao HE NHNgGe Jlzs 49 FHZ FHSUCH ot 100 EE2 AlL
Al E Fek, A X B, oIy EY 22 S8 M AM3E 0lHFE8 URe &
s S0 BHH, SHS A% 1001 EEHE Al JI=8 28 W 8 YA 23F S84,
g8 TAYe HH S AR E20 =& SAUC. ot 1004 EZE &, M, Ak S
Al JI=2 AMalE =310 28E NEE - ZHSY =Y st 23201 =2 0I=AT

Oldsr =9 E4 FLE HIEHLZ, 2 Hys LW I =X 27 2% A2LNe =
S oS Yo AGH A 28 FHE SAHEES TEGIUCH. 01F RAISH =HE &
NAME ALAHNMNE 2ol =250 AL, SHUHME AdUECz A28 EEHE S
Aoz HHS AHAPO B (gap)E NI HMOIYULH. 0 HES Soll &M &g &
A Z=Q3IH CIEHX D ASHE 231510, IYSHNA =S OIR ==23| HAREX &=
Al 2 FHES MAFCZ AYgs £ UAUCH<AE 2> FX)

Industry Topics Academia Topics
Rank Label Keywords Rank Label Keywords

18(IT17)  Gender women, maledominated, society 18(AT17) Crowdsourcing  crowdsourcing, contests, platform ‘

19(IT18)  Green Tech energy, climate, power, emissions 19(AT18)  Finance lending, p2p, financial, credit, fraud

1(1T0) Startup Startup, data, tech, model, million 1(ATO) Organization employee, algorithm, organization [

2(IT1)  Organization T AT imnodmion innovation, business, firm, digital ‘

3(IT2)  GenAl image, generative, video, tool 3(AT2)  Alassistance learning, model, decision, explanations

4(1T3) Mobile phone, device, app, ios, android 4(AT3) Gender gender, diversity, communication |

5(IT4)  Agent Agent, browser, operator 5(AT4) Gen Al creativity, generative, idea, solution

6(ITS)  Voice Al voice, assistant, speech, language 6(AT5)  Startup startup, network, entrepreneurial

7(1T6) Robotics robot, autonomous, delivery, cars 7(AT6) Emotion ‘emotion, media, reviews, crowdfunding

8(IT7)  Hardware chip, intel, gpu, amd, blackwell 8(AT7) Predict optimization, algorithm, treatment

9(IT8)  Marketing product, brand, ads, customer 9(AT8) finance financial, sentiment, stock, forecast, risk

10(IT9)  Safety facial, privacy, protection, risk 10(AT9)  Marketing recommendation, product, consumers

11(IT10)  Politics election, policy, deepfake, political 11(AT10)  Healthcare covid19, healthcare, pandemic, care

12(IT11)  Copyright music, audio, copyright, sound 12(AT11)  Education students, learning, adaptive

13(IT12) Healthcare health, medical, patient, doctor 13(AT12)  Fintech blockchain, fintech, dei, business ‘

14(IT13) GPTs gpt4, gpt5, gptd1, model, store 14(AT13) Safety privacy, data, protection, enforcement ‘

15(1T14)  XR Devices ar, vr, glasses, headset, smart 15(AT14) Facial Bias facial, recognition, decision

16(IT15)  Safety kids, teens, chatbot, csam, safety 16(AT15) Organization change, positive, organizational

17(IT16)  Education education, school, student, learn 17(AT16) Healthcare asthma, sensor, prevention, motion
\

20(IT19) AR social snapchat, lens, ar, creator

20(AT19)  Green tech weather, climate, adaptation, shelf

<8 2> At A EE Hlw
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